Bapuant Ne 64

Bri6epure JIBA BepHBIX CyXKICHHSA, XapaKTEPU3YIOMIUE MAPKETUHT U MCHEIDKMEHT.

1)  OcCHOBONONOXHUKOM HAyYHOW OpraHM3allMd TPyAa M MEHEJDKMEHTa SBISETCS DKOHOMUCT
A. CMurt.

2) K couuanabHO-ICUXOIOrMYECKHM METOJaM B MEHEI)KMEHTE OTHOCUTCS IPEACTaBICHUE K Harpa-
JlaM.

3) MapkeTHHT TpecTaBiseT co00i COBOKYITHOCTb MPOLECCOB CO3aHUs, TPOIBIKEHUS U MPEIO-
CTaBJICHUs IIPOTYKTa MM YCIYTH HOKYIATENsAM.

4) OcHoBy MapkeTHHra coctasiseT marketing mix, Brmodaromuii 4P: norpeGHOCTD, MPUOBLIB,
IUIAHUPOBAHUE U TIPOJAXKa.

5) MeHeKMEHT OpHEHTUPOBAH, INIAaBHEIM 00pa30M, Ha IIEJICHANPABICHHOS ()OPMHUPOBAHKE Yy TI0-
Kynareseld HOBbIX IOTpeOHOCTEH. ,

6) Ilpuxasel 1 HHCTPYKIMH OTHOCSATCS K COIUAIBHO-TICUXOIOTHYECKIM METOJaM MCHEDKMEHTA Ha
HpPEeANPUATUH.
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